~ A Front-Runner in the Quest of Better Products~
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The Best Coffee Bean Harbors a Small Flame.

A Green coffee bean expert once said, “ I can see a small
flame harbored in each high quality coffee bean. And when
the fire that roasts the beans ignites that flame, it flares,
emitting deep aroma and rich flavor from inside.” He added,
“Only coffee enthusiasts can kindle that flame in coffee
beans.”

As with best quality coffee beans, since the founding of S.
ISHIMITSU & CO., LTD., the Company has carefully pre-
served a small flame of pioneering spirit, which is perceived
in the mind of each employee. With this spirit-flame and
professional eyes that seek only genuine, top-quality prod-
ucts, we have pioneered coffee and other food-related busi-
nesses all over the world. In the new millennium as well, S.
ISHIMITSU & Co.,Ltd will continue to pioneer new fron-
tiers, seeking the best products throughout the world.
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For nearly a century since the founding of our Company in 1906, we have | a

concentrated our efforts on the importing of coffee beans. As a result, our
Company has achieved the dominant position in the Japanese domestic
market for green coffee beans for commercial use. At the same time, we
have developed various other business lines, particularly lines related to
foodstuffs for commercial use, by winning a high level of trust from
overseas suppliers and other related enterprises, all of which highly rate
our business approaches under our basic policy: Think Together, Work
Together, For Mutual Prosperity .

Thanks to our accumulated know-how, and the expertise and networks we
have built thus far, S. ISHIMITSU & Co.,Ltd is developing further as a
trading company dedicated to the foodstuff business.

To date, the Company has actively pioneered new business lines, powered
by the flame of frontier spirit we have continuously kindled in the mind of
each employee. Today, as we approach a full century since the Company’s
founding, we will continue to spread the flame of frontier spirit, to develop
new business, and prosper together with the suppliers and buyers of our
products all over the world.
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Active Business Development Using Worldwide Networks and
“Professional Eyes” that Recognize True Quality

As a food trading company, S. ISHIMITSU & CO., LTD. will actively develop its
business lines, using our worldwide networks and accumulated expertise in a wide
variety of foodstuffs, under the mottoes: “providing better products at lower
prices,” “providing accurate information,” and “streamlining and rationalizing
distribution systems,”
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Thorough Quality Gontrol

Food culture differs from one country to another, depending on climate, meteorological
conditions, and values inherent in individual countries. Maintaining and improving food
quality, therefore, requires greater and more continuous effort than the quality control
of industrial products. At S. ISHIMITSU & Co.Itd, we continuously provide farmers
and local processing plants with technological guidance for maintaining and improving
product quality.
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Several properties of coffee beans, such as weight, size, sugar content and acidity, can
be measured and expressed in numerical figures. Measurement of these properties is
most effective in maintaining uniform product quality. It is not numerical figures,
however, that determine whether or not a product has a rich flavor and aroma. To
determine these elements requires human sensitivity. To cultivate and sharpen such
sensitivity, the Company actively dispatches its employees to Brazil and other coffee-
producing countries, where they learn product features and processing methods unique
to respective regions, through firsthand experience. In this way we are developing
specialists in the Company’s individual product lines.

Establishment of Parinership Worldwide

The food market is characterized by radical fluctuations in demand and price. To
respond promptly to such changes, it is essential to gather precise information, estimate
market trends accurately, and build a network linking various production centers. Asan
agent linking producers and consumers, S. ISHIMITSU & Co.,ltd collects up-to-date
information from both sources, analyzes it using our wealth of know-how and long
experiences as a food trading company, and feeds back only reliable information to our
customers and suppliers. We also reflect the result of such information analysis in our
technological guidance to producers and processing plants. Our worldwide network
thus functions as an effective means of strengthening our partnership with related

parties around the world.
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Creating a “Food” Culture,
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Coffee Business Beverage Business
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Transcending National Borders
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Food Service

A Wide Variety of Product Lines Precisely Meeting
Consumer Demands

In recent years, Japanese consumer demand has increasingly diversified, driven by the
introduction of diverse food cultures from abroad. Anticipating such changes in
demand, we have imported various overseas food materials and products. By
effectively using our knowledge about consumers, producers, and processors, we will
further increase our product lines, to enrich the food cultures of Japan and the world.
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Pioneering the Coffee Industry

A Leading Supplier of Coffee Beans Worldwide
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Professional Eyes” and Solid Partnership Precise Information Gathering and Prompt
with Producers Worldwide Action, to Maintain High Quality

Coffee has been our major business line since our founding. As
a pioneer in the business, we established a system for supplying
a wide variety of products prices and flavors. To develop coffee
specialists and cup testers, we dispatch our staff to Brazil and
other coffee-producing countries for on-the-job training at
plantations and other local facilities. Our cup testers, thoroughly
trained in classification and evaluation techniques, carefully
inspect green coffee bean quality at production centers, before
shipments, and after importation to Japan.

The crop and quality of green coffee beans are extremely
vulnerable to climatic changes. Coffee beans are therefore
subject to radical fluctuations in quality and market price. To
obtain real-time information on climatic changes, and take
appropriate measures promptly, we have established
information networks by periodically visiting local suppliers and
plantations. We have also developed our original product lines,
including our “Paraiso Series,” which guarantees high and
stable quality throughout the year.
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Crystallizing the Developer Visions and Enthusiasm

Product Development Based on Deep Product Knowledge
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Responding to a Wide Variety of Consumer Demands

Our beverage business sector deals in roasted coffee beans, black tea, cocoa, oolong tea, instant coffee, and tea
bags. Under tieups with domestic and overseas beverage manufacturers, S. ISHIMITSU & Co.,Ltd produces
a wide variety of products for households, coffee shops, restaurants, and canned beverage manufacturers.
With regard to coffee products, the Company was awarded ISO 9001 certification in recognition of its thorough
quality control system in individual manufacturing processes and a meticulous operation manual that specifies
different roasting methods depending on the product features in individual regions. We have also used our
long-accumulated knowledge of beverages to develop original instant coffee and tea bag lines.
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To Satisfy Customer Demand

A Worldwide Network for Supplying Better Products at Lower Prices
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High-quality Products Satisfying Specialist Demands

Our Food Service Department supplies restaurants with a wide variety of foodstuffs, including pasta and other
Italian dish ingredients, tomatoes, chestnuts, cooked food, frozen seafood, canned fruits and vegetables,
seasonings, and dairy products. Each product line is managed by a staff member dedicated to that line, who
selects products at local production centers and personally gives technological guidance to processing plants. In
addition to supplying high-quality products at reasonable prices, our staff members learn various cooking methods
at overseas production centers, and suggest new menus to customers, thereby enriching Japan's food culture.
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Pioneering New Business Areas
With Untiring Frontier Spirit
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Food Service Department imports such green perishables as burdock, onion, and plum; the department is
highly flexible in altering its product lines, responding to changes in customer demand and output of
Japanese domestic agricultural products in respective years. In addition, the staff of the department visits
local producers and processing plants to offer technological instructions on quality control.
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Global Business Operations Supported by
S. ISHIMITSU & Co.,Ltd Network
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To supply hlgher quahty products at lower prices, we have established a
network that links various related parties. By governing product flow
from producer to consumer, we have acquired extensive expertise
regarding all production and distribution stages. As well, by studying
the needs of producers, processors, manufacturers, and consumers, we
are developing new product lines.

@ Kansal Allied Coffee Roasters Co., Ltd. : Roasting, processing, and sale of coffee beans
® Tokyo Allied Coffee Roasters Co., Ltd. : Roasting, processing, and sale of coffee beans
® US Foods Co., Ltd. : Sale of green coftee beans

@ Si-Cafe Co., Ltd. : Management of an Italian restaurant

@ SISHIMITSU & CO.(SHANGHAILTD. ; Trading Company

@® THAI ISHIMITSU CO.,LTD. : Trading Company

Active Introduction of IT-related Business Methods
‘The progress of information technology has radically changed business
and distribution systems. In response, S. ISHIMITSU & Co.,ltd is
actively introducing intranet systems to share information within the
Company and to improve business efficiency. In addition, the Company
participates in the inter-enterprise nettrade system (B to B) established
by the Japan Food Service Association, and has launched other
businesses using new ITrelated distribution systems.
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To Prosper Together on New Frontiers

The rapid progress of information technology has radically
changed business methods. To survive intensifying com-
petition in global markets, which are changing every minute,
enterprises must gain the ability to collect information prompt
ly and analyze it accurately. Although we believe that we
must not underestimate the vital importance of these abili-
ties, we also believe that our utmost priority is to always
seek the new. No matter how much the world appears to
change, there are things that do not change. Our utmost pri-
orities have always been, and will continue to be, the deep-
ening of mutual understanding and the building of firm part-
nerships with all related parties, so that we may prosper
together.Using our expertise and our experience as a food
trading company, together with our information networks
that upon the world, S. ISHIMITSU & Co.,Ltd seeks to ful-
fill its role in building firm partnerships and friendships

% between peoples and countries.
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